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Theory: 70 

Q.1 & Q.2 are compulsory; attempt any 4 questions from the rest of the following:

Q1. 
Match the Column (no cutting will be accepted): 





(5)


Column A




Column B

i. High prices in beginning


Distribution

ii. Idea screening



Pricing

iii. Wholesaling



New product development

iv. Advertisement



Promotion mix

v. Allowances and Rebates


Price skimming

Q2. a) Define product. What are different types of product?




(5)
b) Design a product (considering all product attributes), and justify it with a reason that how the 4P’s of marketing can be considered? Your answer must not be more than 100 words.  (20)
Q3. Write down the pricing strategies for a new product.

 



(10)
Q4. What is marketing, target market and 4 P’s of marketing; discuss briefly.


(10)
Q5. Discuss the different distribution channels.






(10)
Q6. What steps are taken before launching a new product?




(10)
Q7. What do you know about market segmentation? 





(10)
Q8. Discuss promotion mix n detail. 







(10)
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